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Moving in an
Entertaining Direction
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here have been enough casnal-
s 1 the o-business world
that lately the Silicon Valley is
begimmng o feel hke an emergency
room. SBYC {tormerly SOFTBANK
Venture Capiral) took this metaphor to
is logical conclusion in a recent video
they produced with Tam, satirizing the
current nervousness in the Infernet
imvestment community, The resuling
video, “VCER,” is a spoof of the popu-
lar TV drama “ER.,”
ial rwist. The six-minute piece served o
break the ice ar SBVC s tourth annnal
porttolio members forum, with humor
that hit home wirh the audience of
investors and SBVC-funded companies.
Using a scripe written by SBVC pare-

with a venture cap-

ner Bill Burnham, the Tam crew filmed
the shore piece in one day on locanon in
a Pale Alro surgery center. The life-or-
death drama revolves around doctors
and nurses, played by SBVC parmers,
trying to save an ailing dotcom desper-
ately i need of a business model frans-
plant. Clad in surgical scrubs, the medi-
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“Uh, quya? Wae | wearing a waich when we staried te operation”™
SEVE parmars panody “ER”

cal ream performs a business-saving opera-
fion on their “parient,”™ “B to
O business model, and implanring a new
“Boro B model. Afrer thar ettorr fails, the
team saves its seemingly mortally wounded
patient from the business equivalent of car-

FeMaOvIng irs

diac arrest, Chapter 11, by implanting a “P
to ' [peer to peer) business model—the
larest trend in Internet stare-ups, popular-
ized by Mapster.

Director Tam Fraser emulated the up-
close, quick cut, visceral style of “*ER™ with
a Steadicam and a hand-held camera o ger
right into the acrion. And, jusi like the real
“ER," our parady was not for the
SBUC continued on page 7

High-tech Ditech

itech Commumcatnons has a

new mulnmedia instrucronal

totl thar shows off the fea-
tures and benefits of its echo-cancelling
products. The Tam-produced €D details
hardware and sofrware installation and
includes an introduction to Ditech's
technology, as well as a product features
seciion. The large amounr of complex
comtent required special attention to
detail by the Tam ream. The other chal-
lenge conguered by our fearless multi-
media rask force was ro design a graphi-

A zleam and clear graphic desagn graces the Ditech CO
cally interesting CD, withour detracong
from irs technically specific conrent. All of
these elemenrs work together to produoce
an engaging and informarive tool thar
allows users o casily familiarize them-

selves with Ditech's pmdnum.
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Climb every mountain

ur clients ar Alpine Microsystems are vodel-

ing with jov over the recent set of communm-

carion rools we produced for them., We
began with a web sire refresh, and then followed up
with a commeraal, which began its run during San Jose
Sharks games, o draw an avalanche of visitors 1o the
new site ar www.alpimemicro.com.

Alpine's goal was a siee thar immediasely let the visi-
tor know that their company was ditferent from the
compettion in the mtegrated circuts space. Alpine 15
the leader in System in Package (51P) technology, so the
new site had ro be as unique as their product. The Tam
ream, headed up by Executive Producer Susan
Y Connor Fraser and including Creatnve Director

W oe had an aggressive schedule to totally revarmp cur
web site and create an ad that would draw people to it
The development procesded exactly to echeduls, and
the resulting adwertisement has increased hits on our
riend el site by ordars of magnitude.™

Michele Bertolone, Flash Arnst
William Huynh, and Web Programmer Michael
Andersen, began by creanng a provocanve Flash anima-
mon opencr for the site designed o pigue the curosiry
of the visitor, This frone door leads the visitor tooan

Arnist Sunmy S,

extremely distinctive home page invinng all who enter
v “look doser.™ Once inside the sive, rhe visioor can

easily access imtormanon, incoding articles written

about Alpine's revolunionary rechnology.

Getting the word out

Though shouting trom on top the highest mountains

What If e A Move Mountaing?

Tha hills are alive with the sound of rouses dicking to 2l pinemicro.cam,
thanks to thes commearcial

would be a themancally appropriare wav o el
people about Alpine's new sire, a commercial is
much more etfeonve, Berrelone and Producer Wil
Carson conceived a new television spot thar nses
stock footage of avalanches intercut wich stark
whire text on a black background. The ad has no
narranan, sa i stands oot rom the surrounding
hustle and bustle wirh s simphiciry. Tam Fraser
was then responsible for corting the imagery
rogether to a dynamic Verdi-esque sound rrack,
rescored by Composer Par Mosca ot MoscaMusic,

Owr one-two punch collaboranon with Alpine
drew praise from our client. *“Atrer our birst meet-
g with Tam we had an aggressive schedule o
totally revamp our web sire and create an ad that
would draw people ro i, The development pro-
ceeded exactly to schedule, and the resulong adwver-
tiscment has increased hirs on our new web sire by
orders of magnirode,” said Sam Beal, Alpine
Microsystems” VP ot Marketing.
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And so humble too!,

Toor....toot. Oh, that’s just the sound of us
preparing to toot onr own horn, We've been
putting those speechifyin® skills of ours 1o work
|:|.t:|1l|-', |1:11."ing_ wion more than a |_'c111]1]r.: of awards.
We came home from the most recent Jo
with six Ic:|1.'::|:r glass TI‘:'I-PI'lB-L"H. i add 1o o
display. We won recognirion for a broad sp
of media, including Best Web Site, Best Tele

Area |..]'|‘."IF!II'¢T of the Infernatonal Assoc
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Bay Ar
dﬁ'n:d fun.lﬁlnwm'k hppiaam,c for last summer's
-;T‘iT + 1 t.q&: show, Our winning streak n:a“}r toanke
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Commercial, and Besr Stationery Package. The B __pwl: i usl:df
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municators also presened us with a

_. <t Award for the campaign we pro-

n the video thar we produced for the San
srnational Alrport won an Excellence in
mminications Award from the Airpores Counal

atignal - North America. Bur don't worrv—
helping our clients bear the comperi-
let at EO to our heads!




CommercialWare where? On the web!

here’s nothing like that

sinking feeling you get

after you come out of a
meeting with a client and nonce char
you had spinach in your teeth the
whole rime. Luckily, there was never
a risk that would happen in the
course of our recent web project
wirth Commeraal Ware, since we
never met with them in person.
Instead, we collaborared wirh the
Massachusetrs company through
weekly conference calls and by post-
ing work in progress online for their
review and input. The result is a
new web site for Commercial Ware
[wwrw.commercialware.com) that
reflects their position as the leading
supplier of software for the muln-
channel retailing space.

The Tam web team, headed up
by Executive Producer Susan
CMConnor Fraser, worked with
CommercialWare o develop a new
weh design that adds depth and
breadrh to the old site, and includes
an onling resource of customer suc-
cess stories to demonstrate the com-
pany's capabilinies. We gave the site
a clean, crisp interface in an arrac-
mve blue color palette, wirh the cus-
tomer success story arcas highhghi-
ed in contrasnng colors. The naviga-
nonal system incorporates roll-over
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menus that swiftly
direcr job seckers,
potential invesrors or
imgerested customers
the mformanon they're
looking for.
Improved functionality
In crearing the inter-
face, we used our
CXPCITISE [0 PIescrve
exwstning legacy rech-
nologies within the site,
and expand them with new func-
tonaliry. We also mproved pertor-
mance with our aggressive bug-test-
ing rechniques, resuling in a final
site thar was more robust and easier
to use, n addinon to bemg visually

Woe're extramely proud of our new
site... . The e-marketing program
was 80 successful that our biggest
challenge is now to respond to all of
the imerested customers.”

appealing. The site employs Active
Server pages in order to dynamically
generate content, reduce site mainte-
nance, and improve the usability of
the site with consistent navigarional
clemenis, We also pave the sife room
to grow, as Commeraal Ware adds
demos and additicmal customer case
studics currently under
development.
e-Marketing demo

In addinion, we com-
pleted a demo that
walks patenrial cus-
tomers through the
Commercial Ware prod-
et suire. CFConmor
Fraser worked with
Tam's Flash arrst,
Barbara Periera, ro cre-
ate a nine-minute, fully

The new interface makes it easy 1o find what you're kooking for

narrated piece that

CIATREILE

t's blue, it's beaniful, it's CommercialWare.

shovws how Commercial Ware can
help brick and morrar, direct-ro-
consumer and on-line retailers suc-
ceed in multi-channel rerailing, The
demin, which reflects the look and freel
of the web sire, will eventually be
linked o the sire. Its imimal launch was
as part of an e-markenng program
Commercial Ware launched in
December,

The results of our effors left our
long-distance friends pleased as
punch. Commercial Ware's Direcror
of Field Marketing, Susic Cabral,
said, *We chose ro work with Tam
Communications to deliver our new
web site and product demo because
they demonserare the level of exper-
rise, creanve ralent, technical
knowledge and leading-edge style
thar we were looking for. We're
extremely proud of our new site,
delighted wirh the reladionship
wive bulle with Tam and look tor-
ward to new and exatng projects
together. The e-markening program
was so suceessful thar our biggest
challenge is now o respond o all
ot the mterested customers.™

We can add substance and etyle to your web
projects. Talk over your optora with Chent
Serdic=g 2t (208] 279-24
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