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It's hip 1o be square—the rew HP interface

ven though we didn't qualify
Et'-; w the mixed doubles bad-

mingon finals ar the Sydney
Olvmpic Games, Tam's work could
still be seen on TV during the Olympic
broadease. We rcamed with the Bay
Area Spores Organizing Commitiee o
complete a series of welevision spots
promoring BASOCS bid tor a Bay
Arca Olympics in 2002, The commer-
cials fearnre local athleres and NorCal
Olympics boosters Ronnie Lorr,

Jennifer Azzi, and Brandi Chastaim

encouraging Bay Area residents to ger
imvolved i the commirtee™s bid etfores.
In the spors, the three arhletes ralk
abour the posinve effect a Bav Area
Olympics wonld have on our ennire
region, as events would take place as
tar north as Sacramento, and as far
south as Monterey, As the arhleres
encourage Northern Califorman resi-
dents to conrace the BASOC o zer
imvolved and donare funds, scenes in
the background depict young children
in adult-sized vmitorms, representing
the children of roday who might be
potential athleres in ‘the 2012 EAITIES,
Of course, the most excinng part of
being imvolved in this productnon was
that Pro Foothall Hall of Famer Lo,
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Aonnée Lott wiante @ Bay Area Dwmpics. A you gaing to szl him no?

WNBA star and tormer Olympian Azzi, and
Olympic soccer star Chastain all filmed their
portions of the commercial in our offices
here ar Tam. Our office hadn't seen thar
much arhletic talenr since our company sote-
ball game.

Tam Commumcations irector Tam
Fraser sad, “It was very exanng tor us to be
part of such a worthwhile project. These
spots will be valuable rools to generate pub-
liciry tor the Bay Arca’s Olympic bad.”

The spors” iminal airings were fimed to
coincide wich relevision coverape of the
Sydney 2000 Olympic Games. They will con-
rnue to run on Morthern Calitornian sta-
oons, ncuding KTV, KEOMN and KNTY,
untl the end of the vear, when bids for the
2012 Games are due.

hough this is the fourth version of the HP
Compurer Producrs Reseller CD thar we've
produced tor Hewler-Packard, the magic cer-
tainly 1=n't gone. In order tor the CD o retlece HIMs
“HI Invent™ branding imitianve, we had o rein-
vent the design of the CDy trom the vser-triendly
intertace down o rthe smallest arrisnic derail, in addi-
tion to updating the content. The result 1s an op-ro-
the-minure sales ool CD that's pracrically brand-new,
vet still rerains the best parts of the original.

HP-continued on page 2



Here, there and everywhere:

Tam helps NetApp get the word out

1 :I{ Fhen Network
Appliance wanted to
get the word owt absouwe

their new produce, the FEO series

filers, we helped them spread the
IMESSARE N A5 MANY Ways a% POssi-

i

CYCOnL.

product,

It's sleek, its semy it a Metdpn's newest Rl

ble, as quickly as possible. Moving
swittly, Tam produced a video in
fime to be shown ar the product’s
worldwide launch event to mform
and impress the andience of cos-
tomers and potennal customers. We
then revamped the presentanion for

viewing over the web o enable
NerApp wo reach porennal cus-
rovmers who weren't ar the original

The 17-minure infomercial
includes information on the new
as well as segments fearur-
ing three top NetApp exeontives.
Cusromer festimonials serve to con-
vince the andience of the capabali-
nes of NetApp’s breakthrongh ner-
work attached storage rechnology.

Toy make the announcement as
ettecnve as possible, the program
was shown simultancously ar
evenis being held in North
I Amernica, Europe and Asia, It was
also tormarted on CO-BOM and
videotape for mass distribunon.

But why stop there? NetApp and
Tam knew they could reach even
more people through the Interner,
bt they wanred ro do it in an
ecttecove manner. The video necded
o be easy for |'h.n|1]r.: rov download,
and make a visual i impact. The rech

Newnn & new technology rewnes the rulas
minds at Tam repackaged the ong-
nal viden as a multimedia piece
psing a new QuickTime rechnology,
Livestage Pro. This rechnology
allowed us to stream the viden ar a
higher quality, yer sull keep the file
small enough for easy download
over slower speed connections, In
addinon, the program can create a
mavie that switches between guar-
rer-soreen video and full-screen,
uncompressed graphics, so web
viewers don't have to stram their
cves o see vital graphical imto.

L

WP-continued from page 1

Customers

Tangled up im bdus—rthe nevs intesface puls ueas in.

The Reseller CIY is nothing if nor informarion-
packed, containing an overview of all the HP prod-
ucts within the Business PC, Storage and
Nerworking divisions. In addition o product infor-
mation and rechnical specificanions, the CI¥ has an
overview of HP customer services and consumer
markers. The Tam ream had o pay close atennon
o every part of this comprehensive tome in order
o updare the content and implement the new look
and feel of the CD mrﬁisttntr throughour.

With all this content, HI :md the Tam crew,
including integrators Tom Bentz and Parrick
McCatfery, had to make sure thar product resellers

and potential customers wouldn't get lost while look-
ing l!f just the right piece of mfnrmannn, or just
hru:rl.wmg what HP had o offer. The naviganonal
strucrure remains the same, nser-friendly tool as it had
been in previgus versions, recreared in the new HP
style. CIY users can jump from secion fo section o
find specific informarion, or move through the CD
lincarly, withour losing their place, or becoming over-
whelmed.

And just because a CD is pracrical doesn’t mean it
can't be attractive as well. Artist Allyson Klein
brought the “HP Invent™ graphic themes to multime-
dia ving the CD a new, geomerric look with

ngilttv{gﬁs. of color thrnugl'lnE:nFI:lﬂh Artist
Barbara Percira and Su porting Production Artist
Araya Phant:anapha»:r also lefr their ardstic marks.

By paying close attention to both the minuria and

the big picrure, the Tam tcam, lead by Producer
Michele Bertolone and Project Manager Kim Clark,
sped up the producion process and enabled HP o
spin off the HP Europe version of the CD from the US
version just weeks later. In addition, this CIV is being
used by HP as an example of a multimedia incarna-
tion of their new branding.
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Home networking ready for prime time today

reakthroughs in home networking rechnology

mean that your house can run with the level of

etficiency of a high-tech office—only you don't
have to put the kids on salary. Recentdy, Tam produced
an in-store video and a video news release for the
Home Phoneline Networking Alliance {www. homep-
na.org) to educare both retallers and media outlets
about home networking and ulomarely ger consumers
inrerested in learning {and hopefully buying!) more.

The four-minute m-store video, part of a retail poing
of purchase system, demonstrares application benetirs
of home phoneline nerworking, including shared
Internet access, and streaming audio and video, You
can be surhing the web in one room, downloadmg MP3
andio files in another and playing them on an HOME-
PMNA-equipped stereo system, and sending files from
OnE COMPUEET UPsStaims o a pmm:r dowmstairs, Muliple
users can be on-line at the same fime shanng one
Internet account. The program, put together by Line
Producer Bryan Less, shows a family using a lot of very
cool technology in their nerworked home of roeday
made enrirely possible by current high-speed 10 mbps
phoncline nerworking rechnology.

Since this video was for the HOMEPNA, and nort
for an individual nerworking company, the video need-
ed ro show the latest and grearest rechnology withour
being vendor speaific. The video 15 currenily being

Hiome nebworking mekes peopls hapoy!

shown in speaal, DVD-cnabled kiosks in consumer elec-
tronic stores and elecironics departments in retail stores
arcand the country. And just to make impulse shopping
all the more feasible, the kiosks are surrounded by net-
working producrs corrently available for purchase.

The video's companion piece 15 a video news release
(WNRE] sent to relevision starions, informing the public
art large abour the advances in |'u:-|n:: phoneline nerwork-
ing in a less scenario-based manner, The VNR will have
the potennal 1o reach nearly 300 million houscholds
through convenrional news programming and specialry
cable TV rechnology magazine shows.

WidarT 70 PuT Yo M e i
Tam producas a varisty of inncvative communications solutions, inciuding
videos, multimedia and web. Call us for ideas. (208| 274-2400

Santa Clara County vs. the clown

tate Fairs aren't all Fernis

wheels and cotton cand ¥-

Somewhere m between the
MCrTy-5o- -round and the com dog
concession, the County of Santa
Clara had an exhibir, Bur | just how
do you compere fior people’s atten-
tion when |1i'rn:ul against clowns

T armn mot only brought
professionaiam to thair waork, they
brought creativity, commitrent to
the clients objectives, and a healthy
dose of good humoe”

accuracy?
and rides? Sanra Clara Couniy

tving and illustrating the
range of services the
Coounty provides in an
educational, entertaiming
tashion. The cight-
minute profile encom-
PassCs information
about all the usual sns-
pects such as county
pnrlc:l: and public healrh
services, And, did ¥
know that Santa Clara
County also spot-checks
restaurants for cleanli-
ness and fuel pumps for

*Working with the Tam crew on

Where would adorable chedren frolic if not Sor
public fountzsrea?

needed an entertaming and infor-
mMatve Cenferpece for their kiosk.
Tam Communications sef to work
and produced a video which held
its own against the surrounding
COMpEnom.

Writer/Producer Michele
Berralone came to the plare, idenri-

the production of our video was a
great expenience. They nor only
brought professionalism to ther
work, they brought creativiry, com-
mitment o the client’s objectives,
and a healthy dose of good
humor™ said Susan Fiies, Direcror

of the Office of Puhblic

Communication and Community
Charreach, Counry of Santa Clara,

The video's broad spearum of
content has allowed it to continoe
to serve as a speaker’s aid and
recruitment tool. *1i% been
extremely well recerved on all
fronts,” said Firrs.
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one investment.

Jcations’
mulriple types of digiral media means tha t
o employ cach communication formar v irs full
ﬁaLhilmmmﬂlecmwhnwm st thes
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over the Internet, and inreractive DVDs incorporare
viden as well as digiral graplucs and animarion.
Incorporating the same elements into multiple delivery
micchanisms, such as rade show videos, web sites, and
CD-ROMs, can maximize your mvcsl:rm:nt, not only by
saving time and money, but also by rein your
overall message across all vour media nnﬂ!mﬂmﬁ_
But simply crearing a Uldl:lﬂ and burning it onto CD-
ROM or compressing it to play over your ::n:m'q}arr}r'i;
w:b sife isn'e :unugh Tam has the abiliry and the experi-
on each mediom's particular strengths.
W: can |1£ you produce strong content 1:|:lat 5 delivery-
specific, but thematically consistent with all your com-

munications solutiorns, s we WM rwo of onr

“clients, Convac Te

Ganvac Tec:h I"Iﬂ|DgIEB
3 wics, makers of CD replication

bttndisammhlﬂ:l. 0 ianufacty ~"T;§l

picces of machinery m far-flun

 mers of the world, s ngthem along o cvery
trade show isn't a v practical oprion. Tam provid-
d Convac with a video/CD-ROM package with

médappmg elements that resulted in rwo pﬂ'il-l'l:rfnl,
Jht.mr:t picces of

" Tam worked with l.’m: company to produce a CD-
ROM that shows users Convac’s products' ﬁ:atur:s
al:u.'l benefits, and demonstrates their u
W hired local crews in Hong Kong nrﬁran"aml o
shoot footage of the machines in their nareral envi-
ronment, and then we edited the conrent 1o }'I].El'l.IIEI'II
the :llfﬁ:n:nt Convac pm-l:lu-:t lines. These videos
were embedded as Quick Time movies into the CID,
with added schemarics and technical speahicanons
as well as a corporate overview—all wrapped in a
high-tech visual design. Just add an impressive 3-D
animation opencr and an eve-carching main menu,
courtesy of Artist Mike Baxrer, and presio—CD
magic.

Because Convac makes a flexible, upgradeable
product, 1t only firing that Tam provide them with
a Hexible, upgradeable media package. The CD-
ROM is comstrucred to allow new products and
updates 1o be added in the futare. Plus, the video
foatage shot for the CI2 lived on as a rrade show S
video wall for Replirech. The five minute video, ﬂ















